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International Business Management

04136505 NAYNSNITUTNITTINILUNILINGH 3(3-0-6)
Strategy for Crisis Business Management

04136506 n1sUsENEUNISIBd AL 3(3-0-6)
Social Entrepreneurship

04136507 n1sdan1msngdunsteygn 3(3-0-6)
Intellectual Property Management

04136801 &UNUINTINNITTINITINAY 3(2-2-5)

Seminar in Contemporary Business Management
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Economics for Business Administration
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04126201 NNIRULAZNTURYTLNDNITIANT 3(3-0-6)

Financial and Management Accounting

ANNSURLAZIUNITRY BIAUTENBUAUAUYUNAAA N T5N1TIATIZIU
n3du mslddeyamanistiyddmsunisnany muatuazasiaaula Wmaneuaznii
VBINTRU MAAEULATAAIAYY ANAEUATYA YAATIUAINLIAT ORTIHARDULNULATAIL
B miilizLﬁu;ﬂaﬁwma’ﬁwﬁl,l,asmﬂmmu ﬁunu‘umﬁunu UUTTLNURURMU

This course introduces current principle of accounting, financial
statement, cost of a manufactured product, technique how to analyze financial
statement, approach planning using financial data analytics. These includes the
control, decision making, goals and financial function, money market, capital market,
digital currency, valuation of future cash flows, internal rate of return and risk, the
evaluation of securities and derivatives, weighted average cost of capital and capital

budgeting.

04135101 nsdansiasngAnssuasnnsaiel 3(3-0-6)
Modern Management and Organization Behavior
LuaRauarnquinunisinnisadelnduazndiindnlunisdanis ans

FIMHY N1TIABIANT NITUT BAZNITATUAY maamu‘Wﬁ]aﬂiim‘ﬁLﬁlaﬁaﬂﬁ’uﬁﬂmﬂqﬂﬂa

WOANITUNGN AABAIUTEUVDIANITLALTIY ANz MsAeaslueddnig 13usTTuLALAIY
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Aunraufuanmuindesndiudeundas ualiesdnisuaznisinnisiueuian
The significance of this module is designed to provide students with

various concept and theories of modern management as well as functional

management. The body of knowledge focuses on planning, organizing, leading,
controlling including attributes and behaviors of individuals and groups influence the

culture, leadership, organizational communication, ethics, learning and structure of
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an organization. Modern organization lead to effectively productivity and appropriate
competitiveness under uncertain environmental and following organization trend in

future.

04136301 n53nn1sNIsUURNsIaslgaUnu 3(3-0-6)
Operation and Supply chain Management
LUIAALAE VIO NITIANITONAIMNTTU NSHERN NMSUHURNITLAZN1SIANTT

BIANT NAYNTNITUIUITIANITNER NITNEINTAAIIUADINITNITOONWU UNANS U aTUINIT

159 1RUREINTHER NSEnaiing 11391euaud s ULaYNTEUIUNITRER 113

AeriagnsUiulaiinisie mededonaznisuinisiudiainds 15 auRLAYL

ABIN1TIa0 NFIANITLALNITAIVALAMAIN AABAIUNANNITHATNEYNITIANTLERUNIU

nagmd wuudasuaziaiesiiolunisdnnisldgunmilaeddiaiessaulunmsduiugsia
This course explores the fundamental concepts and industrial theories

that are often associated with operation, organizational management, production
management strategy, forecasting demand, product and service design, capacity
planning, location selection, factory planning and production process, analysis, and
improvement of working methods, purchasing and inventory management material
requirements, planning quality management and principles of theories of supply
chain management, strategies, models, and tools for supply chain management.

Lastly, business ethics must be considerably recognized.

04136901  seU8UIFITUNTUTNNTGSAA 3(2-2-5)
Research Methodology for Business Administration
‘Vié’ﬂmﬁa’ﬁ’wwau'%miﬁjﬁaaﬁgamﬁ%’aL%ﬂﬂ%mmuazmﬁ%’m%a@mmwmﬁéﬁga
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5381UsTUInAd adansidelanigmasnunmsuinsssiaaznisidouunaanuidelile

MsfaniviethiauesefiusyAvnig
This course is designed to provide students with quantitative and

qualitative methodology. The competencies and skills include: defining research

questions; setting appropriate research objectives, literature review, apply theories,
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setting research hypotheses; study design that incorporates research objectives and
budgetary constraints; secondary and primary data collection and instruments;
sampling and analysis methods; and effective reporting of results; as well as the
importance of ethical conduct in conducting research in both a domestic and in
international business academic publication.
04145101 nsINsMITRAIRAIaLazWIdsgBLannsedngd 3(3-0-6)
Digital Marketing Management and E-Commerce
WUIARA AUFIAY UNUINTDINITARIAAINES @DTUNITAINIINITAAINA
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The significance of digital marketing concept and marketing
environment, analyzing demand and consumer behavior in the digital age. This
course has been specially designed to enable you to follow the role of digital and
communication, integrated digital marketing communication strategy, introduction to
online store design, customer relationship management in the digital age, electronic

payment and tax systems, ethics and law that related to E-commerce, social

network, and new media.

NUIAT 2 NUINIVRNY

WY HouazAasureTeiv midghin (Mauf-Uua-Aneraienuiad)

04136101 mMsdamsgsiadanagnsiiiennuludaresednig 3(3-0-6)
Strategic Management for Organizational Excellence
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Isugrauazaiieassd nisdndulafiedunidney nsiden N1SARAINNAENSUY
anmwindeufiliviveunazmaluladdudeuiiewaurnududaresasinisognadsby
This course provides a thorough understanding of the principles,
strategic management, theories, and concepts of organizational management. The
main goal focuses on successfully a strategy. The tools and processes for achieving
organizational goals are mentioned through creating value within stakeholders or
business ecosystems based on organizational advantages aligned with strategic
resources and capabilities. Critical and creative thinking skills, decision making to find
answers, choosing, tracking uncertainty environmental situation, complexity of

technology to become an excellence sustainable organization.

04136201 gUsznaumsuinnssululangaunilug 3(3-0-6)
Entrepreneur Innovation in New Normal
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This course underpins the concept of entrepreneurship and the
creation of new entrepreneurs as well as new business opportunities and challenges.
Outdated technology has been replaced by new innovation and business creativity.
The innovation process has been used for business strategy and also encourages
sustainable business growth under the dynamics of competition and helps gain

competitive advantage in New Normal.
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04136401  syUUMTAUMANISEIAISaaTuiionsdindulamnagsia 3(3-0-6)
Business Intelligent System for Business Decision Making
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This course aims to provide an importance of information system, data
and management Information systems and structure, technique for management
information system. Case studies such as technique how to build model for business
decision making at senior level, technique of data searching, data transform or data
storage by using digital technology, apply the computer program for analyze data and
business decision making. Data analysis can be used for the benefits of business
performance and Business Artificial Intelligence.
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Digital Transformation management in Organization
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This course highlights on the importance of digital transformation
management in organization and various concepts. The platform of digital
transformation has shifted currently. Digital platform is the most powerful that can
drive in the digital age. The significance of attribute and processes have been

changed to digital age. Design thinking for change. Elements of organization change

skills for organization transform create organization culture in Digital age.

04136502  N15IANIINITARANTRIANILTINALNS 3(3-0-6)
Strategic Corporate Communication Management
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This course studies basis of communication concepts and
organizational communication, approaching communication policy systematically to
complete mission in accordance with organization resources. Communication
instrument necessary to exchange the information between organization and
employees’ level. Brand image and build relationship between organization and
community have focused for this course. The role of new media has recognized in
terms of interpersonal communication, group communication and public

communication.

04136503  N15IANITHAENITANRUINTHENTUYWELTINAYNS 3(3-0-6)

Strategic Human Resource Management and Development
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This course is designed to provide students with an understanding of
the principles and practices of strategic human resource management which support
senior position effectiveness and efficiency. These includes planning, recruitment,
maintain, emphasis on human capital development through learning and following
the competencies. The main goals focus on individual potential for management in
accordance with the strategic direction of the organization to create sustainable

competitiveness for the benefit of the organization and its stakeholders.
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International Business Management
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This course provides insights on various concepts, theories and
critically analyse to recognize and interpret international business and investment
opportunities. Theoretical knowledge and international trade strategy at the
company and industry level will be discussed. The role of entry strategies into
foreign markets such as exporting-importing, licensing, joint-ventures, selecting foreign
partners will be analyzed. Moreover, it draws upon the significance of international
competitive advantage and international monetary institutions as well as political

and economic situation that influence foreign trade. The evaluation of risk and

business decision-making process considered and cross culture management.

04136505  NAYNSNITUIMITINILUAILINGA 3(3-0-6)

Strategy for Crisis Business Management
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This course on crisis management offers students the basics in
identifying crisis business management concepts and theories, direction, new
landscape in organization under future condition and possibility. It covers the
extension of strategy based on a new framework through the strategic scope of both

increasing and decreasing strategies rather than firm downsizing under direction and

strategy.
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04136506  n1sUsEnauNsLiedAy 3(3-0-6)
Social Entrepreneurship
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This course provides insights on Concepts, roles and responsibilities in
the business of entrepreneurs that focus primarily on the awareness of the public
interest in society. Creating entrepreneurs that take into account the stakeholders of
customers, the environment, government policies, and social needs for doing
business in order to encourage entrepreneurs to develop society. Use resources
wisely and develop the organization to grow Brings the goal of building a business for

entrepreneurs to be stable and sustainable.

04136507 nsInnIsnswdaunistyg 3(3-0-6)

Intellectual Property Management
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This course studies basis of Intellectual Property Concept, categories
of intellectual properties; protection of intellectual properties under national laws,
and international treaties; intellectual property rights and enforcement; intellectual

property policies; intellectual property commercial utilization.

04136801 JUNUINNTIANITTINRIWETY 3(2-2-5)
Seminar in Contemporary Business Management
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The seminar offers a thorough understanding of the analysis of
business issues, economic situation, and environments creatively. Case studies and
related research are taken from process of organizing seminars to exchange
knowledge and express academic opinions that are in trend and new knowledge in

contemporary management discussed.

t:l' o a a -4 o [}
NUIAN 4 NUIANITNIINYIUNUS (F1ATULLNU N (2))
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04106903  Ingnlinug 1 6 Mihefn
Thesis 1
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This course offers an independence research relates on determine the
topic and writing thesis outline to submit for committee approval. Thesis must be
permitted following university approval. The authorization of university has
announced through the name list of thesis committee within the semester of

enrollment. Finally, all students prepare themselves for complete dissertation.

04106904 YIRS 2 6 MUIYNN

Thesis 2
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This course offers to insigsht understand on the design and data
collection, data analysis, summarize, discussion under the supervisor and
examination committee. Thesis outline has to submitted for university approval.
Editing thesis must do after suggestion’s committee. Full thesis will be submitted
following university’s process. Lastly, thesis must release on the academic journal

which is well-known both national and international publication.
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SWEIY YauarANBIUIYINYIN niagfin (Mauf-Ujua-Anernienuiaq)
04106801 NSAUAIDATY 6 WUwAR
Independent Study
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This course offers an opportunity to individual students to work
independently on a business solution issue under the knowledge of research

methodology.
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04135102 Aswgmansiiion1sUImsgIna 3(3-0-6)
Economics for Business Administration
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This course provides fundamental to a broad range of economic
concepts, apply theories for business decision making. This relates to invest,
operation, pricing policy decision making, analysis environmental of economic

system. Economic system will effectively forecast for business performance both

long term and short term.



