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in the Digital Era)

11

ienn
(Nau-UUa-Anwaienuiag)

3(3-0-6)

3(3-0-6)

3(2-2-5)

9 nU8fin
nenn
(Nau-UUa-Anwrstenuiag)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(1-2-6)

nenn
(Nau-URUa-Anwrstenuiag)
3(3-0-6)

3(3-0-6)
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SId

04135109

04136401

04145103

04135110

04136802

IBIV

NAENENITNUINIANTTUTIAIDIMTUALRAAMNTIUUINNT
(Innovation Development Strategy for Food Business and

Hospitality)

SPUUTINAdRTELLaNTIATIZIV0YaN 4TI

(Business Intelligence Systems and Business Data Analytics)
WINNTIUNITINNITUTTAUNTIMALAMNINUINITTIND

(Experience Management Innovation and Service Quality in Business)
nsUsznaunsiiedsny

(Social Entrepreneurship)

funuUsEnouNsYARTIA

(Seminar on Entrepreneurship in the Digital Era)

(3) nguIvIgINITENINNUSEINA

Sd

04136501

04145104

04136502

04136503

04135103

04136803

IBIV

N33IAN53INATENINUTENALARRIIR

(International Business Management in the Digital Era)
nagnskazuInnIsuNMInaInsEaulan

(Strategy and Marketing Innovation in a Global view)
LATEENALeLTAUNGANTIUNTRULAZNTAMUINYNLBITEAULanN
(Asia economy, Investment and  Financial Behavior in a Global view)
WINATINAITIANITANRAINNABUAZ TN TAIUTTTY

(Innovation in Diversity and cross-cultural management)
amegrhszdlan BSessauiumsdnnissiaifionuddu
(Global Leadership Ethics and Sustainable Business Management)
dUUUINNTIANITTINITENINUTEINALARING

(Seminar on International Business Management in the Digital Era)

NUIAN 3 N1SAUAIDESTE

Swd

04106801

IDAIUN

ASAUAINDESTY
(Independent Study)

12

ienn
(Nau-UUa-Anwaienuiag)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(1-2-6)

wienn
(Nau-UUa-Anwaienuiag)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(1-2-6)
6 nuenn
WA

(nauf-UfuR-Anundlenued)
6(0-18-0)
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3.2 STUUNISIANTITANE

FEUUNITIANITAN®ISEUUNINIA Lag 1 Tn1sAnwiutseanidu 2 nnan1s@nwiund 1
AansAanwUnfdsresiian@nelitosnin 15 UMY way/vMsen1sInnN1SANYISEUUAGINLIETR
AUUIZNIAYDINIINGINE

3.3 M5AANTTANBINARATOY
1n59AN5ANBINIAGATEY TENIURBUNYILU — lnoullguIgy

3.4 58IaINsANdUN1angns
amamsdnwil 1 Gudeseuludeunsngien - Woungaineu
aAMsAnwi 2 Sudaseulufeusunay - Weuduay
arggdou Bulnaeuluieuswe - Weuliquioy

3.5 AuauUAvaEit1Ane
o & = v A o A A ' a 9 = A
3.5.1 dwsamsfinwseiuUSeygwsvseisusimnanuivininaadunmsfinunauenssunis
T13NYNTNAFOULAENTENTNOALANY Inenmans TTeuazuinnssulinissuses
3.5.2 pauandRou o Wi dulumudedsfuuminendeswdguesys densianisfinusedu
Uaudinfinwyn w.a. 2565 (n1ANWIN )

3.6 nMsawetlsuEeunaznisiisulaunanisAnen

UnAnwiamzideulaldiiu 15 wdleia luwaazaian1s@nerund wnAesaamnsideuioy
venmidonni THdulumudetiduuminedossdgmesys 31de nadans@nuisedu
UTInANEY W.A. 2565 Wway/%ee N15aawetlsuluszuun1sInnIsAnessuuaaamlsAnmuUsen e
YDIUWINY1AY

3.7 M3IANARAZN15EIINISANE
nmyinuazUszdfiunanaznisdnsanisannbndulumudedsduamninedosusiganasys
I NIIANSANYITEAUTTANANY .6, 2565

3.8 wuMIsunAnY szyIwutndneudaztnisine

WY 1.2 WUUIYINIS

. uUNAnwILAazdn1sAnEn
518821080
2568 2569 2570 2571 2572
U 5 5 5 5 5
U 2 - 5 5 5 5
373 5 10 10 10 10
ARIazdsanIsAnen - 5 5 5 5

13




PBRUQF2 (Program Specification)

LAY 2 BWUUIBITW

- uUNAnwILAazdn1sANEN
18T LDYRN
2568 2569 2570 2571 2572
S 25 25 25 25 25
JUUN 2 - 25 25 25 25
593 25 50 50 50 50
ﬂ’]ﬂ'j']f\lzé%%‘\]ﬂﬂiﬁﬂ‘b"] - 25 25 25 25

Tunsalidn@Anwrsandai aiunsadoasieniwinenaz/m30019189naulan un1Ine1denTe
wangnsaunsndnmaNiswlan1wle

3.9 3ULUUNTIANSANEN
O] suiSeu 100%
] saulay 100%

m LWUU Blended learning

Y4 WUU ARINUENA

L] wuu Workshop %Seuuuduq szy

................................................................

3.10 quUszanamangaIuImsgsnaumtnugin

RUINLIUY

Ysuuszuna

2568

2569

2570

2571

2572

. UALIUNTS

HULAaY }

1) Adennsdnnauluayia
Uiafiy 55,000 UMM x 3 AU x 12
\Nou (1lRagamsuNITIANISANY)
sEAuYsYg a3 In uazien)

2) AN UTEINT TR
Anw1viaUieae 8,000 x 1 AU x 12
LU

660,000

96,000

693,000

100,800

727,650

105,800

764,030

111,100

802,230

116,650

14
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Ysuuszuna

RUINLIUY
2568 2569 2570 2571 2572

ANNBULNY
1) ARDULNUNNTEDU (5187371 270,000 | 270,000 | 270,000 | 270,000 | 270,000
a¥ 27,000 UM x 10 57873%1)
2) AINDULNUAENITUANTADU 2,000 2,000 2,000 2,000 2,000
Uszuiandiug (QF) (Usssu
NI5UNT980U 1,000 U AFIUAIT
d@au 2 AU ag 500 Umn)

3) ﬂ'mammuﬁ'ﬂ?ﬂmmi - 120,000 120,000 120,000 120,000
Auai1dase (fUsnwmdn 4,000
UM x 30 AL)

4) ANNDUBNUAENTTUNISADUY - 78,000 78,000 78,000 78,000

lasesnaardesiun1sAuaINdasy
~@aulAT9919 Uses1unssunIs
@8U 1 AU 300 UM ASSUNNSABY
2 Al 9 ag 300 UM x 30 AU
~apuUeenuy Uses1unIsunisg
@au 1 AU 700 UM ASSUNNSABU
2 Al 9 ag 500 UM x 30 AU

AlaDY 100,000 100,000 100,000 100,000 100,000

[y

A Jan - - - - -

1991804 9 - - - - -

394 () 1,128,000 | 1,363,800 | 1,403,450 | 1,445,130 | 1,488,880
. SUBINU

GREPRGIT ; - - - ;
ANAU . _ _ _ _
CRGNADGERN . _ _ _ .
34 (V) , ; ; ; ,

21 (1) + (V) 1,128,000 | 1,363,800 | 1,403,450 | 1,445,130 | 1,488,880
FUIULUNANY 30 60 60 60 60

Aldanenernlglun1sudn Y .
ﬁnﬁﬂmmwﬁnqmﬁ (Alg318masnaRtnAny 31U 45,528 u/au/Al)

ANSITUIBNNTSANEY AANISANEIaY 22,764 UIN/AL

15
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3.11 WHUNSAN®EY ANUSULKY 1.2 WUUIBINTS

U 1 nAnsAneN 1

- Y a 4 - A ,, e | ANEAIY
NUINIY IRHIY ¥a3v1 mienn | nawy) | UUA
AULDY
NUINIVITIAU | 04135101 | WIRMNTTUNITIANITHALNOANTTY 3 3 0 6
BIAN1IYARIYIA
MIAIVITIAU | 04145101 | UIRNITUNITHAIAKAENEANTTY 3 3 0 6
HUslaAgARdYEA
wAITIEY | 04126201 | n1siunasnssyiiienisindule 3 3 0 6
N95519
374 9 9 0 18
HlusSew/duand litfesndn 9
U 1 mannsinenil 2
A o a R A | aen | ANEGE
NUINIYY IREIY ¥a3v1 nienn | nud | YU
AULDY
WIPITIVIAU | 04136201 | n1sdanIsnIsaLliuaIulayley 3 3 0 6
gUMUREN9sTY
MIAYIdeAY | 04135107 | §UTENaUNNT WIRNTIULAZNNTAINS 3 3 0 6
gsnabvy
NIAIYVITIAU | 04136901 | seLl8UITNITITENINITUITINTGIND 5
393 9 8 17
HlusSeu/duandd Litfesndn 9
U 1 nagaieu
UUINIY o - - . o oo | ANwdae
IRAIY ¥a3v1 mienn | naw] | U{UR
AULDY
vineAntadu | 04136202 | m3dansiBsnagmsiiierudaii 3 3 0 6
NUIAINEIENUS | 04106901 | Inetwus 1 6 0 18 0
374 9 3 18 6

Fraluasaw/duni lddsendn 9
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U 2 a1AnnsAnwN 1

RUINTYN Y - 4 - - a | mee | ANEIAQE
IRHIYN ¥93v1 midenn | nawl | UHUR
AULDY
WUIDIVMADN | oooioioeeeeees | eoveeoeeeeseeeeeeeeeeeoe e 3 3 0 6
WAIINUS | 04106902 | INBITNUS 2 18 0
394 9 3 18 6
HalusSew/duandd Litfeandn 9
3.12 WAUNTITANEN SIMTULNY 2 LUUIYITN
U 1 mansAnendi 1
RUINIYN Y a Ca » e | ANEAY
SRAIY Y¥a3v1 mignn | naw) | UUA
AULDY
MIAIVIUIAU | 04135101 | UIRNTIUNITIANITHALNEANTTY 3 3 0 6
BIANNTLARINA
MIAIVIVIAU | 04145101 | UIRNITUNITHANAKAENEANTTY 3 3 0 6
HuslaReARava
AT | 04126201 | n1siunasnsyiienisindule 3 3 0 6
NN
374 9 9 0 18
HaluaFeu/duant ldffeendn 9
Y 1 anamsfnendl 2
RUNTYN . 4 Ca | men | ANENAE
SRAIY Yo3v nignn | naud | Y§un
AULDY
WIAITIUIAU | 04136201 | n1sdanIsnIsatliuaIulayley 3 3 0 6
gUMUREN Ty
MINIYIUIAY | 04135107 | HUTEnaunis winnssulagnisas e 3 3 0 6
gnabvy
NIAIYITIAU | 04136901 | setl8UITNTITENINITUITINGGIND 3 5
394 8 17

P luaseu/dundt Litfesndn 10
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U 1 nagaiau

NUINIY o - “ - . o oo | ANwGae
WAV 9391 midenn | noul | UUa
AULDY
yanadvdady | 04136202 | madanisidsnagniiionudiy 3 3 0 6
RUINTVUEDN | oo | eeceeeeeeeeeeeceeesee e s seeseee e 6
374 6 6 0 12
PaluaiFew/aua liteendn 6
U 2 aanasanundl 1
NUINIVN v d - = | mon | AnEAng
SHEIV %9391 wiaefin | nae | UHUR
AULDY
WUIAITUADN | cooorercceies | eeeeeeeeeeeeeeeeeeeeeeee e 3 3 0 6
WUINTVUADN | oo | eooeeeeeeeeeeeceseeeeeeeeeeeeee oo 3 3 0 6
RUINNSAUATIBETE | 04106801 | NSAUAIDATE 6 0 18 0
39U 12 6 18 12
HalaaSew/duandt litfesndn 9
3.12 A1asunes1eAn ludaziun
1) %UNIVIVIAY
WAV 5197391 wu2enin
(Ngu-UUR-Anwaienuiad)
04126201 msRuuaznsiyianisdadulaniegsna 3(3-0-6)

(Financial and Accounting for Business Decision-Making)
NanNN1SURTUaLIUNITIU 29AUTENDUAUAUNUNANA I TTN3
AATIEYIU N5 N5l Yeyan1ensURBdmSUNITINUEY AIUAY
wazn1sanaula Wmneuazniivesnnsiiu sa1aiulazaaiany
analiuAdsa yaAiuAILNaY SRIWARBULULATAMADY N3
UszLﬁuyuaf-ﬁwmwmaw’fuazmwmsnu AUNUYDITUNY TUUTZLUREY
MU

Principle of accounting and financial statement, element of
manufactured product cost, technique, analyze financial
statement, using financial data analytics for planning, control and
decision making, goals and financial function, money market and

capital market, digital currency, valuation of future cash flows,

18
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04135101

04135107

5189791

“nienn

(ngu-UUa-Anwaienuiag)

internal rate of return and risk, the evaluation of securities and

derivatives, weighted average cost of capital and capital budgeting.

Naé’wﬁmiﬁ'ﬂuiﬁﬂaﬂﬂ (Course Learning Outcomes)

CLO-1: Aiasgridayan1amsvaduazntuvesssiald (An)

CLO-2: anunsausuiliunazdndulalunisivungvsvesgsiamedeya
MemunsUyTwaznskule (E)

WINNTIUNITIANTUALHAANTTUBIANTTUARINA
(Management Innovation and Organizational Behavior in the
Digital Era)
wIARLazNguANIIN1sIANIsalelvd anINKINAaNYEIBIANITIEAY
Tanuazntifindnlun1sdnnig N1539uaL 1159A0eAns nsuas
NIAIUAN WIRNTTUNITINNITLARTYI NOANTIUVBIUAAR NEY
MADAIUTEUUDIANITIABTIL mwﬁﬁﬂ nsdeansluesdinis a3e555u
LazANSUAnveUR adIALTBIBIANT Y AR TR Uzt lUg M sLiia
NAPHALATALAINTONINTHTTY wurlTfunsiUasuulaiasdng
waznIFInNIstusuIAN
Modern management concept and theory, global organizational
environment and core management functions, planning,
organizing, leading, and controlling, digital age management
innovation, behavior of individual, group, overall organizational
systems, leadership, organizational communication, ethics and
social responsibility of organization in the digital age leading to
increase productivity and competitiveness, trends in future
organizational changes and management.
Naﬁwén’liﬁ&luii%ﬁ‘m (Course Learning Outcomes)
CLO-1: Uszgndlduuimnuinnssunisdnnisuasnginssuasfnisia
DUMNZEAN (Ap)
CLO-2: 31As evingfingsuyesyana nauLazesAnIsLilemmuaLL)
NI TLLe (An)

HU32NauUNTs uinnssuuazn1sainegsnalug

(Entrepreneur, Innovation and New Venture Creation)
wuIAaAMEUszneuns AudnyuzveaUsznounisiiUssay
ANNENSY ANTINIE UazN1IAUMIlENIEN1NEIAY N13E3195INa

19
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04136201

5189791

“nienn

(ngu-UUa-Anwaienuiag)

el WuARLaEAMNAIAYIRIUTANTTY UTELaNUDIuTnnIsy 13
dansuianssudmsudusznouns nszurunsiuinnssudanly
lunagnsuedssna tney wiunsiauIANaIunsalun1sInviupy
giadeuinnssuiiolfiuguauazaieanuldiuisumegsaals
wigdulnegsdadunieldnainnsudadunazuundsaslulangn
RNG

Entrepreneurial concept, characteristics of successful entrepreneur,
challenge, and searching business opportunity, creating new
business, concept and importance of innovation, type of
innovation, innovation management for entrepreneur, process of
implementing innovation in business strategy, focusing on
developing the ability to create innovative business plan to add
value and create business advantages for sustainable growth
under competitive dynamics and social context in the digital
world.

HAAWSN15138U3518381 (Course Learning Outcomes)

CLO-1: @1u15080NLUULATH M UIUTANTITUNIE A IE1UTY

Ausznaunsle (C)
CLO-2: @3n3049nviuaugsiadauinnssunisgsiale (Q)

nsdanisnsaiusuuasldguniusgnedsiiu

(Sustainable Operations and Supply Chain Management)
WIAAKAENOBNITINNITENAIMNTTY NSWER N1SUJTRANTHAENS
IANITOIANT NAYNSNITUIMITIANITHEN NITNEINTAAIUADINIS
N1500NUUUKARNTUILATUTNNT NITINMHUAIFINITHER N15LEDN
ynafing n159ueuil SN TUIUNIHER NTTATIELAL
n15UsuUgaIssvnu M399d auarn1TUIITAUAIAIASS N3
TNUNUANIUABINITIER NITTANITUALNITAIVANAUNIN AREATY
nannsLagnguimsinnisitguniu nagns uuudiassuaziaiedilo
Tumsdanisldgunilagilsiansessalunsdiugsiaiiondny
fath

Concept and theory of industrial management, production,
operation and  organizational = management,  production
management strategy, demand forecasting for product and service

design, production capacity planning, location selection, plant

20
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04136202

5189791

“nienn

(ngu-UUa-Anwaienuiag)

layout and production process planning, work method analysis

and improvement, purchasing and inventory management,

material requirement planning, quality management and control,

principle and theory of supply chain management, strategy,

model, and tool in supply chain management, considering

business ethics for sustainability.

Naﬁwﬁnﬂiﬁﬂuii’w%?ﬂ (Course Learning Outcomes)

CLO-1: Uszgndldnannisvesnisdnnismisaiiuauiaglgguniu
wazmssindulalunsdiugsivegedaduld (Ap)

CLO-2: anunsaszylaminaziauowuinianisuitadgmilunis
Fansmsdidunuuarldgumuitenmdaduls (An)

nsdansisnagnsiiandnudiy
(Strategic Management for Sustainable)
w1 mguiuarUfoR nszurunsuagiinnieatunisianis
LWaNAENT N1TIATIEHANINWIAG DUNNGINT N15AT1INAYNS
maamum‘;ﬁ%ﬁumaqwﬁ‘ mimUﬂuLLﬁzUizLﬁuwaﬂaqwé Imazg'uﬁuﬁ
nagns Lﬂ%\‘iﬁaLLaﬁ%miLﬁansqLﬂmmaaﬂﬁmimumia'gw@mm
el dduAsitemseszuuiinmigsisvuauliuisuves
psAMsTidonndosiunineInsuazaNLaLnTaLsnagMELi ol
anududevetesdniseeedadiu
Theoretical and practical principle, process and method of
strategic management, analysis of business environment, strategy
formulation, control implementation, and evaluation, focus on
strategy, tool, and method to achieve organizational goal through
value creation within the context of stakeholder or business
ecosystem in organizational advantages aligned with resources
and strategic capability to develop sustainable organizational
excellence.
HaANSN13138Uu3183¥1 (Course Learning Outcomes)
CLO-1: Anghanmuindouiinansenusensdnnisgsials (An)
CLO-2: ansadauauuInamsiauInagnsdmiumsdnnisgsna
agadaduld (©)

21
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SREIY

04145101

04136901

5189791

“nienn

(ngu-UUa-Anwaienuiag)

wINNIIUNIIARIALAZNANTSUEUIINALARINA

(Marketing Innovation and Consumer Behavior in the Digital Era)
LUIAANITAAIAARYA 01UNITUNIINITAAIN N1TILATIZRAIY
ABINITUAENAANTTURUTINALARTNA UNUIMTBINITAAIARTTAAY
M5d0as NagNENIIMAIAAIVALULYIANNT NMFDDNLUULAZATNs
FuAAIIE NTUTMIRNAFITLSEARIYTIA SEUUNTTTERULAZANY
nsfmediannsetindesseussanasnguineiiieadesdunided
Sidnnsefinduaznisidindetnednueeulatuardelifieuinnssu
NANTHAN0

Digital marketing concept, marketing situations, analysis of
consumer need and behavior in the digital age, the role of digital
marketing in communication, integrated digital marketing strategy,
design and creation of digital store, digital customer relationship
management, electronic payment system and e-commerce
taxation, ethics and law related to e-commerce, the use of social
network and new media for marketing innovation.
Naﬁwénﬂiﬁauﬁﬂﬂ%m (Course Learning Outcomes)

CLO-1: AAssriAnufaInIsuasng Anssuguslnennaviale (An)
CLO-2: amnsaviiausnagnsnsmainiianzaslugandviald (Ap)

52 U8UAsN1TIEN1NITUINITTING

(Research Methodology in Business Administration)
pdnn1sIdenegsfatansideidaUaunasnsidodenmnin n1s
MuuAdgyyIn15I98 N1ITIVTILRUIAA MUY N1SAINUAFNNRFIY
N308NLUUNTINY spdeuisaniunside mafusiusudaya ns
Airseideya adAliensinszideya MsenuNaniside s
IAM1LANLATINITITEUTANTIUNITINNITTIND A5581UTTUUNTTY
WALANITITELRNIENIAIUNITIANITTINIALNITHTUUNAIINITY
ilensafirividetiaueseiuseuivinsg

Principle of business research including both quantitative and
qualitative research methods, defining research problem,
gathering concept and theory, formulating hypothesis, research
design, research methodology, data collection, data analysis,
statistics for data analysis, reporting research result, preparing

research proposal for business management innovation,

22
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5189791

“nienn

(ngu-UUa-Anwaienuiag)

Researcher ethics, specialized research techniques in business

management, and writing research article for publication or

presentation at academic conferences.

Naﬁwﬁnﬂiﬁﬂuii’w%?ﬂ (Course Learning Outcomes)

CLO-1: Uszendldnszuiunisvesnsidenisgsialunisaniugsiala
(Ap)

CLO-2: a1ansaWmuIA1lAsan1sIden1egsnaneldvdnnsi
938555U989IN I8l (C)

2) BUINIYILFDN

SREIY

18791

“ulenn

(Nau-UUa-Anwaienuiag)

04135102  UIANTIUNITIANITHAZNITWAIUULYLELARTYA

(Hurman Capital Management and Development in the Digital Era)
wnAnuarIBURTRUNMSIRN T U ¥Eaansnafuayuiuivns vh
wiinsuimsldedwivssansawiazuszansualugafda Wi
UARINT UL U ¥EINIUNAYNTNITINMNY TAN S159¥nwiay
daun iUy sgiunsssuslariaunuvdnaussauglag
filmneiiedsfnenwyesyarasnainayaruazaonadosiuiinmis
\WanagnsuetadAn1stugARINasuaINIT0as19ANaINIsalung
wdsdusgediduii ousslemiuneadmsuazyfiduladrude vy
ﬁugwusuaﬂﬁaﬁisﬂumﬁmmsnuwwé

Concept and practice in human capital management that can
support executive to perform management function effectively
and efficiently in the digital age, managing personal as human
capital through strategy of planning, recruitment, retention, and
focusing on human capital development through learning and
development based on competency principles, the goal is to
extract individual potential to create value aligned with the
organization's strategic direction in the digital era, enabling
sustainable competitive advantage for the benefit of the
organization and stakeholders, grounded in ethical human capital

management.
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04135103

5189791

“nienn

(ngu-UUa-Anwaienuiag)

Naﬁwﬁnﬂiﬁﬂuii’w%?ﬂ (Course Learning Outcomes)

CLO-1: UsgenduiAnNIsInNIThagn sl ULy vdianagnsly
nsaliugsnala (Ap)

CLO-2: AwasziiUsinudymiuas AMmuaiuInianIsdnnIswagnis
WL uNYwLdanaensla (An)

azfrihsziulan 3esssuiunsdnnisgshatianInuddy
(Global Leadership, Ethics and Sustainable Business Management)
WWIRALAENOUANTIEHUN SULUY D9AUTENOURALUNUINYDILUY
fiddny wadlansgdla msdndule msdeans mawamiiy uaznns
dan1sanutaudelaesaduinunizgiigsialuuiunseaulan n1s
Wlamuunns1anieimussssenne e s ladadudyy siuds
WWIAANIEAANY UnuImYeEtiuauvianig len1auan1sInms
qaﬁaﬁqmmwumu Msdeasuaznsnatn MmN loLay
WUsHNITININADAIUITUTTTULAEANNTURAYOUR Bd AN d MUK
ilensdansgsivegiedsbu
Leadership concept and theory, style, component and the
important of leadership roles, motivation techniques, decision-
making, communication, team development, and conflict
management by focusing on business leadership in a ¢lobal
context, understanding cultural differences between leader and
subordinate including followership concept, the role of leader in
facing challenge and opportunity in business management,
including planning, communication and marketing, developing
cooperation and business alliances, ethics and social
responsibility for leader in sustainable business management.
HaANSN13I38U3183%1 (Course Learning Outcomes)
CLO-1: Uszgndlduurdnuaznguiiioafugdii a3us55unaznis
FansgsianiternnudsBuld (Ap)
CLO-2: Usziflunudnuaiznnzgihszdulanifienisdanisgsfangng
gqﬁuuuﬁugmsum@mﬁsiuLLazﬁaﬁssu (E)
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SREIY

04135104

04135105

5189791

“nienn

(ngu-UUa-Anwaienuiag)

uinnssunnsianisnsaeansiilogsiaganana

(Communication Management Innovation for Business in the Digital Era)
wAa nquiuaruinnssunisiansiearsluuiunvesssayafivia
ﬂaE{‘Vlﬁ‘ﬂ’ﬁ?d{@’dﬁﬁaﬁﬁﬂiLLﬁ%ﬂWiﬁI@ﬂ’ﬁﬂ’]i@a’mLL‘UU‘L{J}imWﬂ’]i 19
Uszgndldinaluladuazunanrlesufdsiaiiienisdeasssiaed sl
Usgansnn ﬂ’]i’JNLLNUHWia‘@ﬁ’]i ﬂ’ﬁ"qﬂjﬂﬂ?ﬁﬂ?WﬁﬂHiﬂLLﬁ%%@Lﬁﬂﬂ
29ANIAADAIUIIITTTILAE NI TAE TR U AN IATVA Tag
mLuumiwmmmﬂmmiﬂmL%@W’mwu,a NNSASNATIAUTANTIUAS
aamimamemmmmmsﬂumsmwuwNﬁiﬂﬂummwa
Concept, theory and innovation in communication management
in the context of digital-era business, corporate communication
strategy and integrated marketing communication, application of
technology and digital platforms for effective business
communication, communication planning, management of
corporate image and reputation, as well as ethics and law related
to digital communication, the focus is on developing critical
thinking skill and creating communication innovation to enhance
business competitiveness in the digital age.
HAAWSN15138U3518381 (Course Learning Outcomes)

CLO-1: Uszyndldanuisuuinnssunisdanisdeansiiioninue
nagnskazn1semRUlunIsAtivaumegsfala (Ap)
CLO-2: aLﬂ‘ﬁ%‘ﬁLLagLﬁuaLLu’Wﬁ\‘i‘lJ’SJG]ﬂﬁﬁmﬂﬂiﬁﬂﬂ’ﬁﬁ@ﬁ’]ﬂﬁ@ﬁﬁﬁﬂ

lugmRdviala (An)

WinnssUNISWRAILIBIANsKazMsIUABULUAMIRITTa

(Organizational Development Innovation and Digital Transformational)
wwaAn Naed wazn1sussendlduinnssulunisiauiesdnis aug
f‘ﬁ’umiLUﬁauLLUaﬂdﬁ%ﬁa ﬂaqwﬁ‘miiﬁ’mmiﬂmﬂﬁsJuLL‘LJm walulad
AdNaadelnd LasnansenunalATds1999ANIT TWUSTIN LAy
NSLUIUNITYINU NTE519TRILETINWIRNTIN N1T9DALUUBIANNS

a

Ada N1sUIMIslAsIMsiUasuLUasgiiauarnsmurinyeAava

Q

d' = s 1a A a a
%@Quﬂﬁ’]ﬂiLWQﬂWiLUaEJ‘L!LL‘U@\‘I@\W’]WW% Naeg19lUTEaNSNINLaY
38U
Concept, theory and application of innovation in organizational

development, coupled with digital transformation, change
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“nienn

(ngu-UUa-Anwaienuiag)

management strategy, modern digital technology, and impact on
organizational structure, culture, and work process, fostering an
innovation culture, designing digital organization, managing digital
transformation project and developing digital skill of personnel
for effective and sustainable organizational digital transformation.
Naﬁwﬁnﬂiﬁﬂuii’w%?ﬂ (Course Learning Outcomes)

CLO-1: Uszyndldumifnuasuinnssunisimuiasdnisle (Ap)
CLO-2: Tiaszviuazimunnagysiil en159an1sn1siUa suudas

dnvviale (An)

nsiannsaEsuanudBuvesasdnisyanana
(Organization Risk Management for Sustainability in the Digital Era)
LuIAe NufuarnsufoAdunsdanisaud seluuiunves
osAnsgyaRavia Tneddlafannuddududdy Ussinnvesnindes
flosdnsnarawdarundssiumalulad Anuduasaondonis
lowed Msufinungssdeu wazanudssiuduwinden day
WALsIIUIAUIA (ESG) ﬂi%U?Uﬂ’]iﬁlﬂﬂ’liﬂ’J’mLfdilENLLUUyJifIJ’m’]i A9
Uszidiupudes mimdﬂaqwﬁ‘aﬂmn\u?{'m LAZAITASITTAUT TN
psimsfinszmindeanaundes uenanilsidnunsldmeluladida
LLazﬂ’]ﬁLﬂi’wﬁ%@%aL‘ﬁ@Lﬁlmﬂizﬁw‘ﬁﬂﬁwiuﬂﬂif{‘]'(ﬂﬂﬁﬂﬁuL?ﬁIEN“UEN
D9ANNT
Concept, theory and practice of risk management in the context
of digital-era organization with a primary focus on sustainability,
types of risk faced by digital organization, including technological
risk, cybersecurity, regulatory compliance, and environmental,
social, and governance (ESG) risk, integrated risk management
process, risk assessment, risk mitigation strategy, and building a
risk-aware organizational culture, the course also explores the
use of digital technology and data analytics to enhance
organizational risk management effectiveness.
HAANSN13I38U3183%1 (Course Learning Outcomes)
CLO-1: anansndiasizsianudedunssniunuvesesdnsgsiald
(An)
CLO-2: mmmﬂ"’mumﬂaqmﬁumﬁmmimmLﬁaﬂmadaaﬁmqiﬁﬂﬁ
(Ap)
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N13AALTIBDNLUULALAZ19ETIARILUUNINGIND
(Design Thinking and Creative Business Model)
LLmﬁmaamiﬁms‘ﬁqaamwuLLazmiﬂizqﬂﬁmsa%’wassmﬁa
AelsflAnuuIALAAGEIA Y NTEUVIUNITNTLANBUUIANAAT
yanvany unasteyaiiionisaineassd wuanslszynddmny
N32UILANLTIBNKUY NFEUIUNTTNAUNTBUT BAINAAT Nz aY
fugnunssurumsdadeinngsy nisadannudlagnregnednis
uarnseeniuuiididlduazandiduguinansddty massyfiufives
lan1anie 5309 N1sseyveulnanvaeveaslynn n1sasiawunfa n1s
FIVTIUYALUIAIIUAR maﬂ%’uﬁsqmLLmﬁ(ﬂLLasmiL%aﬂmmwm
wIANARlUgNagNSIsAa Nagnsn1sIANITUTANTTUKATAILUY
339
Concept of design thinking and creative application for business
idea generation, process of divergent ideation, sources of
information for creativity, application approaches for design
thinking, filtering process for appropriate ideas, fundamentals of
innovative thinking process, developing deep customer
understanding and user-centered design, identifying areas of
business opportunity, defining problem characteristics, idea
generation, collecting idea sets, adapting idea sets and linking
them to business strategy, innovation management strategy and
business model.
Naﬁwén’liﬁ&luii%ﬁ‘m (Course Learning Outcomes)
CLO-1: Uszgnduazdiasizvideyaii et lugnszuiunisdnids
sonuuulunmsaliugsiald (An)
CLO-2: @un50a19assAfLuUN9GsAaT aonnd asfuaninnig
Atiugsiala (O)

NAYNSNITNALIUIANTINTTNVDINITUALYNEINNTTUUINIS
(Innovation Development Strategies in Food Business and
Hospitality)
wualtdukazanunimedagduluniagsnaemmswazusnig unum
vosuinnssulunistuindeunsidulauazauamnsalunisudsty
UszianvasuinnssuiiannsatunldlugsAaemnsuazgnamnssy
U3N15 NagnsNITNAILILasN1UILWIAMTWInnssulUUSUR N3
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(ngu-UUa-Anwaienuiag)

ysanmamaluladlunsnaneimsuaznisliuinig wnujuafdadu
waziduinsreduindonlugnamnssuemisuazuinig uinnssu
audszaunisalgnatluninuinis winnssuluvnldauniunay
ladafnddmsugInaeIvs naenauNagNsNISHaINaIMSUREN s N
DIMTHATUINIIBIUINNTTY
Current trends and challenges in the food business and service
sector, the role of innovation in driving g¢rowth and
competitiveness, types of innovation applicable to food
businesses and service industry, strategy for developing and
implementing innovative concept, Integration of technology in
food production and service delivery, sustainable and eco-
friendly practices in the food and service industry, customer
experience innovation in the service sector, innovation in supply
chain and logistics for food business, as well as marketing strategy
for innovative food product and service.
HAAWSN15138U3518381 (Course Learning Outcomes)
CLO-1: Uszgndldnannisdanisudnnssudvaniunisalasely
DNANYNTTUDIMITUALUINTT (Ap)
CLO-2: @3 Na39A Az UILAUDLUIAALTIUTNNTTNANTUNS A A
9IUIOUINIT (O)

msUsznaunsiiedeny

(Social Entrepreneurship)

wnAANIsUsENBUNSlodeay UnuarANUsURAteUlugIAIves
fuUszneum s aduanunsevindeusslovddmmumadsamdy
wdn nsafeusznounisiiadedelTduldd1uds dugné
dando uleunesguia wazAudBInsvesdnuiifinonisusenay
ganafeduasulviiuszneunsiaundsay 1¥mineinsed s
wagiausdnsliiAvlnd uinndatmnslunisadiegsiaves
fuszneumslitienusiunsuazddy

Concept of social entrepreneurship, role and responsibility in
business for entrepreneur focusing primarily on social benefits,
developing entrepreneur who consider stakeholder including
customer, environment, government policy, and societal needs

in business operation, encouraging entrepreneur to develop
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society, use resources efficiently, and grow their organization,
leading to the goal of creating stable and sustainable businesses
for entrepreneur.

[ S a ¥ a .
NAANIN13L38U3I189%1 (Course Learning Outcomes)
CLO-1: UszgnduuiAnn1susenaunisiiedaumenanAmusssuuas

S3eassulunsaliugsiald (Ap)

CLO-2: @3N303ATILANANTENUNNFIANINNIALTUTIAILA (An)

JTUUFINTIRTLLUATNITIATIENYoYaN19TIAa

(Business Intelligence Systems and Business Data Analytics)

WWIAn Naef wagn1sussendlduinnssussuussnadansusuaynis
AATgrdeyaluuTunesrnsgaidva n1sian1sukaznsiduselevd
ntoyavuialng (Big Data) il eatiuayunisdndulanisgsia
weluladuazinsesiledmiunsiinsgideyadsgsia saudansyi
mﬁaﬁayjauazﬁ@mﬂssﬁwﬁ N588NUUULATIHMUITEUUTING
890388 NMTIATINToYaTINUNELAZIBIITUA NISHARNaTYA
LAZNTATIUATURIAGMSURUIINS MsUssendldmsiiasieideya
Tugnusinee vesgsianasnsulsziiusuasusssukazanulasndely
mﬂ%ama yatunsiauineensAngdinseikaznisdndula
Uuwu%mﬁuawammaL‘WMJmmmmmmhﬂ’liLL‘UQG{JW}Nﬁiﬂ%MSﬁ
Adva

Concept, theory and application of business intelligence
innovation and data analytics in the context of digital-era
organization, management and utilization of big data to support
business decision-making, technology and tool for business data
analysis, including data mining and artificial intelligence, design
and development of business intelligence systems, predictive
and prescriptive data analysis, data visualization and executive
dashboard creation, application of data analytics in various
business areas such as marketing, finance, operation, and supply
chain management, ethical and security issues in data usage,
focus on developing analytical thinking skills and data-driven
decision-making to enhance business competitiveness in the

digital age.
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Naﬁwénﬂilﬁ&luii'}&ﬁ?ﬂ (Course Learning Outcomes)

CLO-1: M3UszenAlduinnssuseuugsnadaaterantoyavuinivg
(Ap)

CLO-3: WRIULa¥eanLuUTEUUSINdaasey n1saseuaninateys
waruesadmiuguInstuugsiald (Ap)

N133ANT555NTENINUTEINALARINA
(International Business Management in the Digital Era)
ﬁﬂ%&ﬁugwuﬁdﬂwaﬁiamisumaé’waqqﬁﬁﬂiuﬂssLwﬂlﬂgjqiﬁ%wdwa
Uszind Luida vgeduaznisitasisiesradussuuludiuaes
n3zUIUNstuNIsidngNsAseEninesene AudIAYYeINITAN
sefuana Ui anmuiadendiiinadessiaszninssine
Usglgrtannisanseninadsena susuunisasulusieusemea n1s
yudatunsuuau 1a3osilenagnagnsiion1sdseduuisnnay
9aaMNTTN MIadimuaunsalumsudstuiienioundenidng
gsfalusaUseinayafvia
Fundamental factor affecting the expansion of domestic
businesses to international business, theory, concept, and
systematic analysis of the process of entering international trade,
importance of global trade level, multinational company,
environment affecting international business, benefits of
international trade, pattern of foreign direct investment, cross-
border transportation, tools and strategies for corporate and
industry-level trade, building competitiveness to prepare for
international business.
HaANSN13I38U3183%1 (Course Learning Outcomes)
CLO-1: Tinsevian mundonidnansdanisgsnasenitasemale
(An)
CLO-2: anunsaszulayviuaziinausiuwinianisuntatyminisinnis
gsnaseninelsenala (An)
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\ATEFNADLFLAUNANTTUNITRULAZNITAMUIINYUNBITZAULAN
(Asia economy, Investment and Financial Behavior in a Global view)
NENNITHATUUIAALATHFN BT Y TLATIZATNANIINITAUIANS
iwsughanarmsiaLlunguUszimaeldy Jadouazulourendniil
HANTENUADLATEENY dead karTausssy anndunisiulaseasng
Usgrnseanifiudsunlas anudifyvesssuunaniodefiinase
imsugialan Tenawagauimen eifefesnfguuifnuas
nanNsTamgAnTsunIsamulunaaleldy nannsiukazan Uy
nsiiu Tinrgitadefiinadensinduloawlunainiedy Usuiiu
AnunInveslnaemy E‘ULLUUﬂ’]ﬁamuﬁmmsmﬂmm% e[GEREN]
Tona Jadvatuayunartadoidodunisamu

Principle and concept of Asia economy, analyze the direction of
economic growth and development in Asia countries, key factor
and policy affecting the economy, society, and culture, financial
institutions, changing demographic structures, importance of Asia
market system affecting on the global economy, opportunity and
challenge faced by Asia, concept and principle of investment
behavior in Asia markets, financial markets and financial
institutions, analysis of factor influencing investment decisions in
Asia  markets, evaluation of investor potential, suitable
investment models in Asia, analysis of opportunities, supporting
factors, and risk factors in investment.

Naﬁwén’liﬁ&luii%ﬁ‘m (Course Learning Outcomes)

CLO-1: Ansgnmgiinssunistiuskasnisaamulunainiaidela (An)
CLO-2: Wnsnzvidnannlunisasueinguiowdels (An)

UIANTTUNITIANTITAMUNAINRAIBUAS TN IUUSTTY

(Innovation in Diversity and cross-cultural management)
WUIAALAENG B ANUNAINNAENIITHUTITY BNTNaveIanI1Ie
WIngeNnIIMUsTINAaNITUTMsNUlueAns n13gsladiainiussTy
ﬂﬁzmumia%ﬁqmwm’wﬁamumiﬁmgmmﬁmuﬁimLLawhﬁsmﬁ
ey Wuluissnswauineen1sAniasizinIunsa @ nel i
Aedestuinesussmadundn

Concept and theory of cultural diversity, the influence of cultural

environment on organizational management, cross-cultural
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motivation, process for building collaboration through different

cultural norms and values, focus on developing analytical skills

primarily through case study related to international context.

Naﬁwﬁnﬂiﬁﬂuii’w%?ﬂ (Course Learning Outcomes)

CLO-1: JipssvinazUsvenduuifnnisdanisanuvainuaiglunig
dpnnsgsnalaegnamunzan (An)

CLO-3: UseiluANAINIULANANAIUBNTNAYDIAN1IEWING DUN
TAUSIINFABNITINNITOIANTTLA (E)

NAENSNMSHAILIHEANMILAZLUTUATUTULUSZNOUNSYARINE
(New Product Development and Branding for Entrepreneurs
in the Digital Era)

nszuIuMIHaLINanduslndlugafda s9udensidenaia n1s
gaNKUUNAASTLarNITVIAdoULIIAR N15Uszendldinaluladfdsa
lunswaundndoe nagnsnsasisusuatulanesulad saufienis
A5 19FINUVOILUTUS 1158 0A1TRUTUA HUY0IMIAT A n15ld
m%aﬁamimmmﬁ%ﬁaiuﬂ’ﬁa%fwmi%’uiuazmmﬁﬂﬁ@iaLLUiuﬁ n13
AnninginssuduilaalugaiItauaznisuiunagnslviaenados
waznsasremnulaTeulunisudetu

New product development process in the digital era, including
market research, product design, and concept testing, application
of digital technology in product development, online brand-
building strategy, including brand identity creation and brand
communication through digital channels, utilization of digital
marketing tools to build brand awareness and loyalty, analysis of
consumer behavior in the digital age and corresponding strategy
adjustments and creating competitive advantages.
HaANSN13I38Uu3183¥1 (Course Learning Outcomes)

CLO-1: Uszgndltinasilomsnsmanedavialumsasiauusudle (Ap)
CLO-2: annseiamkdndniuaswusuadmiuduszneunsla ()
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04145103  WINNTIUNITIANTITUILEUNITAILAZAMNINUINISGINY
(Experience Management Innovation and Service Quality in Business)
LLU’Jﬁ@ﬁ?ugﬁuﬁuaﬂﬂ’]i’ijﬂﬂ’ﬁ‘diza‘uﬂ’]iiﬁ@jﬂﬁ’]LLﬁBﬂﬂJﬂﬁWU%ﬂﬁ
uinanssuluniseenuuuuazdaeulszaunsaignéniliduda nsld
walulad ATnalun1senseAuANAINUTAIT N1TILATITNLALNIS
JansdoyagnAiiieusuussuszaumsalgnd nagnsnisainsnam
HNUAUgNA1 N1sinkasUseiiiunanmAInuINITLaEAURINel]
Yoegnin M3dansnsiasuulasesdnsiitesjaiuainaszaunisal
anA
Fundamental concept of customer experiences management
and service quality, innovation in designing and delivering
excellent customer experiences, utilizing digital technology to
enhance service quality, analysis and management of customer
data to improve customer experience, strategy for building
customer engagement, measurement and evaluation of service
quality and customer satisfaction, managing organizational
change to focus on creating customer experience.
HAAWSN15138U3518381 (Course Learning Outcomes)

CLO-1: Tins1zsiuazmsinnisteyagniniiteusuussuszaunsal
ANALAZANAINUINITLA (An)

CLO-2: anunsafimuanagyéiilensaisszaunisalgniuas
AN IMUINSLS (Ap)

04145104 nagNsuazwInNITUNIAAIATEAULAN
(Strategy and Marketing Innovation in a Global view)
wnAnLaznguln1seatnszaulanadelnl n1siasizianIntInge
NNNIAAINTENINUTEVALAENNTTEYloN1aN19EIAa Nagnsn1sidng
aanssUsEIneRazn1sUSUSId iU Taus ssuvie iy winnssulu
nMsHAUINERA 9T ez UINITamMTunatalan nsldmalulagfidivia
wazdoyavuiatuglunisnainsedulan Nagnsn1sasIUTUATEAY
TanuaynsdnnswususduTausssy winnssulunsdeansnisnais
waznslavanseaulan nN139ansvaelgdauniulazyeIniIan1in
Smnelunainseninasemnd naenuUsEAUAIUISESITULATAIY
Suiavounedinulunsnatnszaulan
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Modern concept and theory of global marketing, analysis of
international marketing environments and identification of
business opportunity, strategy for entering foreign markets and
adapting to local cultures, innovation in product and service
development for global markets, utilization of digital technology
and big data in global marketing, global brand building strategy
and cross-cultural brand management, innovation in global
marketing communication and advertising, supply chain
management and distribution channels in international markets,
ethical issues and social responsibility in global marketing.
Naﬁwémiﬁauﬁiﬂﬂam (Course Learning Outcomes)
CLO-1: Tinsngsian1nuandounianisnainsedulaniidnanenis
Augsale (An)
CLO-2: Usziflunazthiausnagnduazuinnssunismainseiulaniile
mi@ﬁ’wLﬁuqiﬁauuﬁugwuamﬁism%ﬁiﬁaﬂﬁ (E)

fUUUINTUIMNITINYARINA
(Seminar on Entrepreneurship in the Digital Era)
Ainsgivszfutign aotunisal anmuedeslutagduieaty
WwinNssunIsusmsgsneaislndegvaseassdainnsdifnwinay
nuidefiisites Tnenszuiunmsdanisduuu LﬁaLLamﬂﬁlauﬁauif
LazuansAuAniudvnsieglunsruaionuazaiu sy
WINNITUNITUIMIFINIYARINAINNIARNIIANTFINR <)
Analyze issues, situations, current environments related to
creative modern business management innovation from case
study and relevant research through a seminar management
process, this is to exchange knowledge and express academic
opinions on popular trends and new knowledge in business
management innovation in the digital age, drawing from case
studies of various business organizations.
HAANSN13I38U3183%1 (Course Learning Outcomes)
CLO-1: Ainszsiuasszyuszsnudymasinisdnnisgsnaludagiu
wazouIAnla (An)
CLO-2: ias1gnfiam1shaziwiliuniauinnssunisdnnisgsnale
(An)
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dunungusznaunsgsiagafdnia

(Seminar on Entrepreneurship in the Digital Era)

Ainsgsivszifutigm aatunisal anwedeulutagduifsaty

HUszneumMsuazuinnssunsuimsssivadellegeasieassdann

nsfAnvaruidefiiertes Tnensruiun1sdanisdunun Lite

uanuasuiSeuiuazuansanuAndiiudavnnsieglunszuadeunay

AU UL UTENaUNISUATLIANT SUNTUSMTTINAYARRYTIARN

NSAANIFIAWN 9

Analyze issues, situations, current environments related to

entrepreneurs and creative modern business management

innovation from case study and relevant research through a

seminar management process, this is to exchange knowledge and

express academic opinions on popular trends and new

knowledge in entrepreneurship and business management

innovation in the digital age, drawing from case studies of various

businesses.

HAAWSN15138U3518381 (Course Learning Outcomes)

CLO-1: 5mesﬁLLazizqﬁﬁymmaaﬁgﬂizﬂaumiqiﬁ’«aﬁﬁwaﬂiwum
nsusenaun1sludagtuuazeuinnld (An)

CLO-2: psgvifiamnauaziuilduuinnssudwmsugusenauns (An)

fUHUINTIANTTTINATENINUsTINAYARINA

(Seminar on International Business Management in the Digital Era)
Aensivsziutlym aonsel anmuedenluiagiuiafuns
IN1353RTENinUTEImAYARTiaegvaTwaTIAINNIAlAnYILaY
nudefiiades Tnensyuiunsdansduuu LﬁaLLangauL’%aui
LazuansAuAniudvnsieglunsruaionuazaiulvfu
N133AN155319581319UEMAIINNTAANYI99ANTTINATENTI
Useine

Analyze issues, situations, current environments related to
creative international business management in the digital age
from case study and relevant research through a seminar
management process, this is to exchange knowledge and express

academic opinions on popular trends and new knowledge in
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WAV 5187397 nigfin
(ngu-UUa-Anwaienuiag)
international business management, drawing from case study of
international business organizations.
Naﬁwﬁnﬂiﬁﬂuii’w%?ﬂ (Course Learning Outcomes)
CLO-1: Ansghinazszylymaniniadenifinanssnusonisdnnis
gafassvieUsamasislutingtusazaunan (An)
CLO-2: A5 hiAN1auazhuIliureIn153nN15gInaseninelsewme

161 (An)
3) KNININYITNUS
WEIVN 31991 nuefin
(Maei)-URUR-fAnwidienuiag)
04106901 ANgTNUS 1 6(0-18-0)
(Thesis 1)

Anwdunitenasiierfendiafmuaiidaissanandoudlag
IngninudiausronnynssunsUszimangnsiilevesysld uduaue
douvinendenionsuveliuminerdeussfsnnenssunsauau
Ingrinusliudnadanislunianis@nwfamefousounas
fuflunmsaeuidnlassinerinusuesinAnvnnauildFunseylia
Study independent research relates on determine the topic and
writing thesis outline to submit for committee approval, thesis
must be permitted following university approval, the
authorization of university has announced through the name list
of thesis committee within the semester of enrollment and
conduct thesis outline examination of all students who have
been approved.
Naé'ws‘ms@ﬂuiiwam (Course Learning Outcomes)
CLO-1: @nansafuasiiedinsziuazyssuidunssainssusg o e
a$ansounAnnTITeifientsviinefinug (£)
CLO-2: anunsadnrindnlassnisideiionisiineninudinedded
nana3esITUNITINE (C)

36




PBRUQF2 (Program Specification)

SREIY

5189791

u28nn

(aed)-UUR-Anwiaienuiag)

04106902 Anerdwus 2

(Thesis 2)
N1509NLULLAZNISNUTIVTINTOYA N15TATI8YToya ajuuay
oiUT8 nansidelagog meldduuriivesraznssumsivinwm
Fnerinug FeuSeainedinus atuwdeuaeuineinusudiiuve
dourouIne dy eaouriunazinisutluay Inednusaiud
AnuzNsIUNSEUINENdnuE Lzt neentutuaueiEAnednug
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Design and data collection, data analysis, summarize, discussion
under the supervisor and examination committee, thesis outline
has to submitted for university approval, editing thesis must do
after suggestion’s committee, full thesis will be submitted
following university’s process, publishing and disseminating in
academic journals that are accepted in the academic circle or
presenting research results at national or international academic
conferences according to the criteria set by the university.
Naﬁws‘ms@ﬂuiiﬂ&ﬁ‘m (Course Learning Outcomes)
CLO-1: anunsauszgnaldinalulagarsaumalunisiinsgrideya
fugadionisviiineninug (Ap)
CLO-2: @111509 Y5189 uNanIsIT e on159h i nednusiag
AlsDandNa3usTINNTIVY (C)
CLO-3: @11150ULAUDNT DINEUNTHAIUINGITNUSAUNS LA
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(Independent Study)
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HnAnwavlanielddmuuginnese1ansdiusnwnasinisimeuns
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Individual study on business problem-solving topics of interest to

students, involving the integration of various theoretical

knowledge to develop new knowledge using research

methodology or business plan projects as per the student's

interest, under the guidance of an advisor, with the dissemination

of work according to graduation criteria.

HBANSN13138U33183%1 (Course Learning Outcomes)
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13 “Cognitive Domain” SEAUM199 31NN15158U3 909 Bloom’s Taxonomy wagd1msu Psychomotor Domain (Skil) lddyanuwal S, Affective
Domain (Attitude) ladeyanwal At
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04136901 32tJ8UTBNITILNINITUINITEING 3(2-2-5) Ap G, S At
04136202 M3dansiBsnagysiiteannudsdu 3(3-0-6) An An C At, S
FuT 2
04106801 NM3AUAITIDATE 6 Ap C At, S

VUYL szqiuszfawm PLOs siaudayanwal R: Remembering, U: Understanding, Ap: Applying, An: Analyzing, E: Evaluating, C: Creating

13 “Cognitive Domain” $EAUA1IY 3INNI5E38U3 09 Bloom’s Taxonomy Wagd1135u Psychomotor Domain (Skill) 1deyanual S, Affective

Domain (Attitude) T4dydnwal At
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N.A. 2565 (PBRU LOs)

AMMSUBNY 1.2 WUUIABINS

LY v

a =

A135197 A1 ANUADANRBITENINNANITITEUT NAIANTI NUHAGNENITTEUIAUNTBUNINTTIUA MM TEAUTUARAN YT UNT

a

NYIFUIIVAH YeNVIUI

v g a P o
NaﬁWﬁﬂ']’iL'iEJungﬂ']ﬂﬂ'N

NadWSN15138u3 PBRU LOs

9iNye

385554

AMENYLYAAS

L 1

DAANWAULRINIS

a =

FuIn/Aans
LWL

Ml

PBRU DNA

AUFNIIVITW*

1|2

3

112|134

1 2 3

PLO 1

UszgnAldeenanuinianms
U31N33509 Yeyauay
walulagfdvialunisinduls
fulugsaionudsdy

4

PLO 2

Avinwglunisesnuuunay
ﬁ@umqiﬁmﬁa;ﬁﬂisﬂaums
qﬂﬁﬁﬁawﬁugm@mﬁﬁu
3YFITULALANUSURAYDU
podIn

PLO 3

TATILNDIAAINTANUNTT
UImsganaadislvsiiveinu
WINNTTUNNGINT

PLO 4

daAsIgrioeA ANy Lile
WAUINISUTNN95 378819
gadun18n191 I NI nus
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NadWSN15138u3 PBRU LOs

v W 1

Jnanwalianiz
v ¢ A v AU3 Vinwe 385554 AMENELYAAS TN/ ArEnS
HAAWSNISI3BUENAIANTS
LANZ

Ml PBRU DNA | suan1dundw*

1/2|13|11/2/3]4|1 ]| 2 | 3

Wazd 9a19g1943YIN1IUT
AN

101926 Y1 AIUa1U190

nansaeans waluladuas
PLO 5 e wd w ot vivivi |V I|VI|Y v v v
nviausIiudauliegned

Usyangnn
vanewn : dydneal v uansaudenadessyninsanisiSeuifiniauts funadwsnsiSeuinunseusnsgiunandissiusaudind

) N1 UMINGNYI1V09)
WYSUS W.A. 2565 (PBRU LOs)
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AVISULKNY 2 WUUABITYNW

o g a P @
NﬂﬁWﬁﬂﬁiLiﬂugV]ﬂqﬂﬂ’N

NadWSN15138u3 PBRU LOs

YNy

385554

AMENYTYAAS

v ¢

DAANWAULRINIS

a =

AUIN/AanS
LWL

Ml

PBRU DNA

AUANIIVITW*

1|2

3

112|134

1 2 3

PLO 1

UszgnAldeananuinianms
U31N33309 Jeyauay
walulagfdvialunisinduls
fuilugshaionudsdy

4

PLO 2

Innwelunisesnuuulay
ﬁ@umﬁqsﬁmﬁaﬁgﬂizﬂaums
qﬂﬁﬁﬁawﬁugm@mﬁsm
3YFITULALAMUSURAYDU
podIn

PLO 3

TATIENDIAAINTAIUNTT
UImsganaadislvsiiveinu
WINNTIUNNGIND

PLO 4

daAs1ErioeAAUNg LIl
WAUINISUTNIS5 38819

g8 UNIBNITAUAINDATL LAY

'
A

#0138 IN1IUIR TN

PLO 5

101926 Y1 AUa10190
A a
N19NN5@0a1T WwAluladuay
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[ S a P [ %
HaaNINIILI-UINAIANIY

NadWSN15138u3 PBRU LOs

v W 1

Jnanwalianiz
AU3 Vinwe 385554 AMENELYAAS TN/ ArEnS
RN
"ilU | PBRUDNA | mwan3vidn*
3|4 3|4 112 (3|4
11213111234 1 2 3

nsvihusiugduliegned
Y2aNTNIN

a [y

wanewn : dydnual v uansmudenadessyninanisiseuiiiniands Aunadnsnisiseuiniunsounnsgiunanissiu

WYIUS W.A. 2565 (PBRU LOs)
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PBRUQF2 (Program Specification)

M13799 32 AINABAAD DITENINITIETVINURNARNT N15LTEUT AIUNTOUNIATTIUAMIM SEAUUUNAANYY UNITNYIT8ITI1YA YLnYTY 3
N.A. 2565 (PBRU LOs)

WaAWSN15138u3 PBRU LOs
A dndnualianig
i’]EJ’JiI’] v Iy a [ a IS 4
A3 Vinwe 35U AMANBAIZUAAR AIN/AEAT
RN
o o 4 o valU | PBRU DNA | m1alan1dgnan*
NIV YU 2|3 112|3/4/5(1|23|4]|5
112311234 1 2 3
1. vadl 1 3vsdy
04135101 winnsmsdansuas /v sl v v J oA v
WEANIIUDIANTLARIYA
04145101 Wihnsmamaauay v v v JdaA 1A v v
woAnssuUIlnALARIYEa
04126201 msuuaznslofifients v v v v A
I9N1591195579
04136201 msdpnTimsd e v v v v v v v
lgguniuegedetiy
04135107 QUi%?@Uﬂ:SU’Jf}mSiMLLaS v A v v v
n1sasagInalng
04136202 msdnnsdenagnsifenan v J 1 v v v v
fagu
04136901 3&’;LUEJU’JﬁQﬂ’13’Jﬁ]EJ‘1/1’Nm§ vVl v v v v v
U31133309
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NadWSN13138u3 PBRU LOs
- dnanwallanIy
i']EJ'JGU'] v Iy a [ a IS 4
A3 N 385554 AMANYAILYAAR AVIIN/ANERS
RN
o - s IRY PBRU DNA | mua@n1dwadn*
NIV YDAV 314 3 5/11(2|13(|4]|5
1(2(3(1(2(3 |4 1 2 3
2. wuaf 2 ¥ den
04135102 | WIHNISUNITINNITHALNT
° o v v vV v vV v
WAL UNYBEeARITA
04135103 | avziurseaulan 9385554
AuN153InN13gINaLii a3y viv v ViV ViV
98U
4135104 | u¥nnssunssan1snIsaedns
04135104 1 WaAnIauNTTan v v vV v | vvlv
\WagsNgARIYia
04135105 | UTMNTSUNITNAUIDIANS
§ . v v v v VIV
LaZNISLUAsULUAIN1IRAINA
04135106 | NM53AnISANLLEBaLiDA
.. : N v vV v v
§98ur89RIANTLARINA
04135108 [ N1SA ALTI9DABLUULAY
) o N v v v v v v
A3 NETIAFIRUUNNGIND
04135109 | NAENTNITHMUIUTANTTY
55NV IMITUALYRAAINNTTY v v v v v
Usng

105




PBRUQF2 (Program Specification)

NadWSN13138u3 PBRU LOs
- ananwallanig
i']EJ'JGU'] v Iy a [ a IS 4
A3 NNy 385554 AMANYAILYAAR TN/ AENS
NIy
o - s Wil PBRU DNA | mua@n1dwadn*
NIV YBIY 2|3 314|512 5
1123111234 1 2 3
04135110 | n1sUsenaunsiivadeny v vivi]v v v v
04136401 jyuqujaaaaﬁaiLLauﬂws v Js v
UATIEUBLANI9GIND
04136501 MITANIIEINITINI N v v v v v
USINAYARYa
04136502 | LASEgABTEAUNGANTTY
N1SLTULALAITAINUINN v v v viviv
yuLaesEsulan
04136503 IAnTEuNTTANITANA v J 1 v s v
NAINVAELATININUTTTH
04136801 iffmmimmiﬁqiﬂwﬂ v v v v v v v
AIva
04136802 ifiuqaﬂiwﬂaUﬂﬁiﬁqﬁﬂQQﬂ v v v vy
Advia
04136803 auummijfljﬁqimsumw v v v v vl
UsslnAgAnIva
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NadWSN13138u3 PBRU LOs
- dnanwallanIy
18391 Y . - . . )
A3 NN 385554 AMENYAZYAAS AVIN/AEAS
RN
o - . Wl PBRU DNA | muan13undw*
&IV YDAV 1 314|5 213|451/ 2|3|4
1(2(3(1(2(3 |4 1 2 3
04145102 | NAYNENITHAIUINE 04 U9
Lasuusun @arunsu| V|V iR4R'4 v v v
AUTENRUNITYARAVEA
04145103 | YT HATSUAITT AAIS
Uszaunisalwaza anImn v V|V v ViV v v
U3IN159319
04145104 ﬂa%muazmmmsumwmm v v v v v v
szaulan
3. NUIAN 3 INgTNUS
04106801 | n1spuAindasy v vVivl |V v v V]V
04106901 | nednus 1 v vVivi |V v Vi | V|V
04106902 | Anentnus 2 v vViv|) |V v v V]V

wewn * vidngasidudinuaiieadisenulansuanis
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